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Abstract 
Technology and globalization have brought fundamental changes in the information media. Femina is the first women’s 
magazine in Indonesia that launched the digital magazine. The objective of the paper is to describe some aspects that influence 
urban women in Jakarta to change the habit of reading from print to digital magazine. The paper will also discuss the impact of 
digital media to the women’s lifestyle in Jakarta. The study is undertaken by analyzing data from the survey by Femina and 
interviewing readers of digital Femina. The digital magazine Femina has introduced modern lifestyle to the women and 
influenced the pattern of women’s behavior in Jakarta, in particular, women working in modern offices.  
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1. Introduction 
Print magazines have experienced and overcome a number of technological developments in the history of the 
magazine (Rhodes, 2001). Technological developments that occur in the last years have produced a new art of 
publication that is completely managed in digital technology. This new technology will change the way a magazine 
is produced and published. And the changes will have an impact to the entire industry, including the consumption 
culture. Some experts have already specified the impact of digital media to the existing print magazine (Ellonen, 
2006). Many magazine publishers have complained that the new media has caused a bankruptcy in the business and 
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print magazine is getting less attractive to its reader. Magazine publication in Indonesia has undergone a similar 
situation.  
As a matter of facts, Jakarta is the capital city of Indonesia and the center of Indonesian economy. Jakarta 
becomes the icon of urban culture in Indonesia. According to Sugiharto (Sugiharto, 2000), urban culture appears 
when life in the city is challenged by demographic, technological and economic development. In urban cities, 
human life is occupied with the need for employment, mobility, and social interaction and human settlements have 
to accommodate all of these need.  
There is a growing number of Indonesia women, especially who lived in Jakarta, want to have a professional 
career in various fields such as education, economy, social, and culture. Living with high mobility does not deter 
women in Jakarta to know about the world around her. The diversity of working opportunities increases the 
awareness of women in Jakarta to obtain up-to-date information. The socio-cultural life, modern lifestyle and social 
interaction have affected women in Jakarta to know more about women’s life.  
The technological development has influenced the existence of the print magazine in that it forced the change 
into digital magazine. Digital Magazine or electronic magazine is one of the innovations in the industry that 
transformed magazine in paper form into digital form. Femina, as the first women magazine in Indonesia, has to 
face the challenge in new technology. The print magazine Femina is published for the first time in 1972. It became 
one of the most popular women magazines in Indonesia up to now. At the end of 2011, Femina launched the digital 
format of the magazine and people can read it on-line via computer, tablet and smartphone. The globalization 
process has made Femina management to digitalize its product. With the recent technology, it is easier and more 
practical to access and read the magazine. The advances in computing technology have changed the habits of people 
in using computer. The computer is very user-friendly in that it can be used for practical things such as reading a 
magazine. To open a page in digital magazine by simply touching the screen brings certainly a different experience 
than to open it on paper. People need adaptation process from the habit of reading in the print magazine to a new art 
of reading digitally. 
It is not just the technology that has changed the format of a magazine, yet, the meaning of a magazine to women 
in Jakarta has also been changed. Women are more dependent to media information in identifying their needs for 
representation of a social milieu (Ball-Rokeach & De Fleur, 1976). Femina readers do realize that there is a cultural 
shift in the societal life, namely from the traditional art of living to a modern lifestyle. People can trace this shift by 
observing the uses of idioms and social behavior that are reported in the magazine. Digital technology, in a way, has 
influenced the lifestyle and social behavior of women in Jakarta. This paper is to discuss the characteristic of women 
in Jakarta that read digital magazine by imposing questions:  
x Factors that affect the characteristics of women readers in Jakarta in the face of digitizing magazines?  
x Does that affect the female readers in Jakarta to move to a digital magazine? 
2. Data 
From the survey conducted by the Femina magazine, in 2013 most readers of Femina live in Java island, and 
readers of the magazine are mostly women. The distribution of Femina is 70% in Greater Jakarta, 22% in other 
cities in Java and 8% in outside Java (Femina, Survey of Profile Respondent, 2012). 
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Fig. 1. Femina reader  
Source: Femina Survey, 2012 
Women in Jakarta have a different art of living than women in the outskirts of Jakarta. The rapid economic 
growth in Jakarta introduced a higher standard of living in which women in Jakarta expect to experience an elevated 
lifestyle. Femina magazine conveys a lot of information on the modern lifestyle for women, such as fashion, 
financial issue, healthy living, and family life. According to the survey conducted by Femina in 2012, the number of 
readers who read print magazine decreased and who read digital magazine increased.  
Table 1. Increase of Femina on-line readers  
 2010 2012 
Online  1.052 
On print 1.320 377 
Total online + on print 1.320 1.429 
Source: Femina Survey, 2012 
 
Novalina, a 34-year-old business woman who has been interviewed by Femina, told that she has been reading 
Femina since her mother was a regular reader of Femina. She has changed the habit of reading print magazine and 
moved into the new habit of reading digital media. She continues to read Femina because she needs some references 
for her life as a woman, in particular after she got her career as a professional. Digital Femina is advantageous for 
career women in high mobility. To her, buying digital magazine is easier and more practical than going to the 
bookstore for the printed one. To buy a print magazine, she must have cash with her, which is a problem for her who 
is very mobile and has not much time to go to ATM. On the other hand, getting a digital Femina does not need any 
cash since the payment can be done by a credit card. Novalina has a regular social gathering with friends and in that 
occasion fashion trends are often being discussed. She becomes confident to take part in the discussion because she 
follows the latest trend and lifestyle from Femina. Technology has not prevented her to change habits of reading.   
3. Discussion 
The shift from print media to digital media effect has influenced reading habits and personal behavior of women 
in Jakarta. The working place becomes a situational factor that is significant in changing the women character. 
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Mobility and practicality are factors that change significantly the habits of reading magazine. Following the 
classification by Edward G. Sampson (Sampson, 1976), all situational factors should be discerned as follows: 
x Ecological Aspect  
The environment and natural conditions greatly affect the lifestyle and human behavior. Jakarta has a high 
rate of mobility that gives impacts to the women life. The city is always busy without a break and highly active. 
The busy life creates needs of information that is easy to get. Because of her mobility, the women want their 
needs to be met in a convenient and practical way. Digital Femina makes an easy access for women to obtain 
information. To access digital magazine is convenient because it can be done with a tablet computer and be paid 
by credit card or debit card. The reader does not have to bother buying magazine in shop or newsstand. 
x Architectural design 
People create the building environment, which, in turn, it affects the inhabitant’s behavior. In the opinion of 
Rakhmat (2011), architectural design can influence the pattern of human communication. Office buildings in 
Jakarta have a high population of worker, and they work in high mobility. The women population is reluctant to 
go outside the office for buying things because they do not have much time for that during working hours. 
x Temporal Factor   
Time influences the body function or human biorhythm. Human activities are not just organized by time but 
also by the biorhythm. Human communication is determined by place and time (Rakhmat, 2011). Information 
that is delivered in the morning has a different message than the one delivered in the evening. Women, who work 
in the office, do reading magazine between their works. With the new digital media, women read magazine in the 
evening before going to bed or on their journey to the office. From the time factor, print and digital magazine 
brings about a different perception on communication.  
x Behavior Setting  
People’s behavior is determined by the pattern of human relationship. Urban women have a contrasting 
environment to behave. At the office, a woman might be a decisive leader with high mobility, yet, at home, she is 
a loving mother to her husband and children. 
x Technology  
Technology influences human behavior. Marshall McLuhan, an expert in science communication (McLuhan, 
1964), states that the technology of media is more important than its content. The change from print to digital 
Femina changes the mindset of urban women as well. They must change their mindset to know about something 
new. The women must learn to use new media. To be able to read the digital Femina one must learn the 
technique of scrolling and turning pages. Using new technology needs a learning process. 
x Social Factor  
The structure of an organization, rank position in working place, and group’s identity are social factors that 
direct human behavior. The pattern of teamwork in the office affects the communication system and decision- 
making process. Age and intelligence determine the behavior of the group’s member. Rogers & Shoemaker 
(1971) indicates that communication system is strongly influenced by the social structure. 
4. Conclusion 
The shift from print into digital magazine has brought changes in the character of urban women in Jakarta. 
Working environment and typology of office buildings have an impact to the changes in women’s behavior in that 
digital media becomes the new orientation for their lifestyle. The digital technology has changed the mindset of 
women to be familiar with the process of learning communication system. Digital Femina has increased the access 
to information for women.   
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